
JELENA
KORTJAKOVA
Digital Marketing Specialist



6 in 1 specialist (SMM-manager, copywriter, Google Ads +
targeted advertisement specialist, marketing strategy and sales
funnel specialist)
Responsible (my reputation = result of my work)
Prompt (always answer your call/message/emails in working
hours)
Rationally allocate working time to cope with tasks within the
agreed time frame
Good risk analysis 
Critical thinking

Strong sides:



Education in Marketing:

MOST Ärikool — Internet-marketing specialist
Makers — YouTube Advertising specialist
School of Google Ads by Igor Ivitskiy — Google magic 2.7



Services:

Comprehensive maintenance of social media
pages (Facebook/Instagram/LinkedIn)

Development and implementation of marketing
strategy and sales funnel

Targeted advertising on social media

Copywriting

Set up, management and optimization of
Search, Shopping, Display, YouTube and App
campaigns on Google Ads



Portfolio



Are you looking for creating selling webpage? 
I will help you understand why your site is not
working, where exactly you are losing conversions and
how to increase sales.

Landing page layout for English language online
school ➡

Layout and landing page development

















Little Amelie Dessert Boutique case
Social media management +
copywriting in Russian









Project overview:

Client: Little Amelie Dessert Boutique
Goal: an increasing number of followers and sales numbers
Strategy: regular posting 2-3 times a week, visual content quality improvement, active
followers engagement, paid advertising
Initial indicators: July 2021
Facebook followers: 234
Instagram followers: 100
The result after 2 months: September 2021
Facebook followers: 256
Instagram followers: 150
The advertising post brought 11 new followers in 7 days. The number of cake orders
grew.



Tearoma case
Copywriting in Russian









Invago Abivahendid case
Content plan development and copywriting in
Estonian and Russian + Facebook page
management



Facebook page Engagement Rate raised from 5.74% to 22.57% within 1 month of
management



The publication of content was carried out according to a pre-planned content plan



















Targeted advertising





Result of targeted advertising on Facebook after 10 days



Client: Invago Abivahendid
Goal: an increasing number of followers,
increasing reach and engagement on the
Facebook page
Strategy: regular posting 2-3 times a week to
engage with followers, targeted advertisement
Initial indications: December 1, 2021
Number of followers: 281
Number of Likes on the page: 269
The result after 1 month: January 1, 2022
Number of followers: 327
Number of likes on the page: 317

Project overview after the firts month:



Merit Incentives case
Content plan development and copywriting in English +
Instagram and Facebook page management









Norders case
Content plan development and
copywriting in English + Instagram,
Facebook, LinkedIn pages
management

































Google Ads Protect Children case

















Google Ads Fun Academy case











jelena.kortjakova@gmail.com
https://www.linkedin.com/in/jelenakortjakova/
+37258338186

Contacts

https://www.linkedin.com/in/jelenakortjakova/

