WORK
BEYOND
BORDERS

About Us

We believe that brand spaces should
be tailored for everyone. Highlight your
unique experience and showcase your
products to your audience with our
expert digital marketing strategies and
extensive network of digital marketing
specialists.



Currgnt
Services

Influencer Marketing

Social Media Management



Influencer Marketing
3PHASES

(Applicable to any collaboration type of Influencer Marketing)

PHASE ONE: INFLUENCER PHASE TWO: END-TO-END

PHASE THREE: CAMPAIGN
OUTREACH CLIENTELLE FULFILLMENTS

MANAGEMENT

10 STEPS

(Applicable to any collaboration type of Influencer Marketing)
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Research Outreach Negotiation Collaboration
Confirmation

Posting Influencer Brief Back-end support

Performance

: Client Report Relationship
Analysis

Management

-----_,



Process Flow for Instagram

Influencer Marketing

Process Flow for TikTok Shop

Process Flow for Amazon

Step 1: Influencer Research

Step 4: Negotiation

Step 5: Shipment

Step 8: Content Rights Usage

Step 9: Invite to Affiliate Program

Step 11: Client Report

Step 2: Influencer Outreach

Step 3: Metrics Organization

Step 6: Product is delivered to the
Influencer

Step 7: Content Posting

Step 10: Send discount code

Step 11: Nurture Affiliates

Open Collaboration

Step 1: Review Applications

Step 2: Influencer Outreach

Step 3: Sample Approval

Step 4: Content Follow-Up

l

Step 5: Posting

l

Step 6: Track Sales

Target Collaboration

Step 1: Look for potential
Influencers

Step 2: Influencer Outreach

Step 3: Follow-up

Step 4: Shipment

Step 5: Posting

Step 6: Track Sales

Step 1: Research

Step 4: Inform about the Purchase
& Refund Process

Step 5: Obtain Shipping
Information

Step 7: Monitor Reviews

Step 9: Evaluate Performance

Step 2: Outreach

Step 3: Follow-up

Step 6: Encourage Review
Creation

Step 8: Reimbursement




WORK BEYOND BORDERS

FREE COLLABORATIONS:
MELO AIR

e Challenge - The company's goal was both to generate brand awareness and sales conversion.

e Approach - Melo Air's influencer marketing and affiliate program involved our 10 step process, starting
with the identification of suitable influencers who resonated with the brand. We reached out to these
iInfluencers and offered a 20% commission per sale, incentivizing their active promotion to those who
have high engagements on their contents. An affiliate program was established to facilitate easy
tracking and support for influencers. Training and support were provided, and influencers were
encouraged to create authentic content to promote Melo Air. The performance was consistently
monitored, and as the campaign gained momentum, the network of influencers-turned-affiliates
expanded. Feedback from both influencers and customers was used to continually enhance the
influencer marketing strategy, resulting in a network of 500 affiliates contributing to Melo Air's growth

2021-4-26
and success.

i latonin e : : : :
ﬁrﬂema"*#g'ﬁ e Results - Generated over 1.1 Billion views via posts and reviews created by influencers that, in turn, sold
INISOIMMIIE 2=t out eight (8) flavors of the product for three (3) weeks.
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https://trymeloair.com/

WORK BEYOND BORDERS

PAID COLLABORATIONS:
SNOWY SKIN
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= | e Challenge - The company’s brand was both to generate brand awareness and sales conversion. Their
¢ CLICK TH|S LINK! mission is to transform consumer brands to be more inclusive and ones that customers love in a way
' that is kinder to the planet so that their legacy is sustainable.

e Approach - We executed a comprehensive 10-step Influencer Marketing process, managing campaign
strategy documents like Email Scripts and the Snowy Skin Master Sheet containing influencer details.
The process began with influencer research, sourcing those aligned with the brand's niche. Outreach,
vetting, and negotiations followed. Upon acceptance, we obtained their address for shipping the
promoted SnowySkin device. After drafting and sending the contract, we waited for device delivery
confirmation. Subsequently, we provided a content brief and Shopify discount code for their draft. Once
received, drafts underwent thorough review for approval or revision. Lastly, we monitored influencers for
timely post-sharing, managed payments, collected user-generated content, and delivered performance
reports with strategic recommendations to the client.

e Results - The new collaborations we've monitored have generated the highest sales in one campaign
and we were able to invite them for a recollaboration. Additionally, because of this collaboration, we
were able to explore to different audiences as the influencer has multi-faceted niche.




WORK BEYOND BORDERS

MIXED and PAID COLLABORATIONS:
VUSH STIMULATION

vush_official @ + Follow

e Challenge - The company aimed to increase brand visibility as they launched a campaign focused on
#SelfLove and #WomenEmpowerment.

e Approach - \We executed the 10-step process, which involved vetting influencers, coordinating product
g = distribution, establishing Amazon attribution, setting up Linktree, and implementing promo codes for
288 s precise tracking. Additionally, we closely monitored influencers to ensure timely post sharing, managed
. payments, collected user-generated content for client utilization, provided performance reports, and
delivered strategic recommendations. The campaign included paid collaborations with influencers and
free collaborations as well.

w  Reply
& mamahoodandmagic My favorite o
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e Results - We achieved significant outcomes, including a substantial boost in lbrand recognition,
expanded online presence, increased sales and conversions, heightened user engagement, enhanced
trust and credibility, the creation of valuable user-generated content, and valuable consumer insights.
This campaign effectively positioned Vush as a reputable and sought-after brand within its niche, with
strong performance across key metrics, marking it as a noteworthy success in our marketing efforts.



https://www.vushstimulation.com/

SOCIAL MEDIA MANAGEMENT

Our skilled digital marketing specialists focus on creating strategies that resonate with our

clients in the digital industry. By combining market insights with authentic messaging, we
empower them to build meaningful connections and achieve tangible growth

SMM Tasks That Drives Growth

Challenge: Strategy: Result:

Cultivating Authentic Engagement Posting for Maximum Impact Sustainable Growth
The challenge was to create a social We launched a 90-Day Content Calendar The campaign resulted in significant
media presence that not only captured Bank with themed posts: growth  across key  performance
attention but also sustained audience e Monday Motivation, Testimonial indicators (KPIs):
growth and engagement. Our goal was to Thursdays, Topic Tuesday, and TGIF e Increased Follower Count: We saw a
increase brand awareness, engage Wednesday to  drive  weekly steady increase in audience size,
followers with consistent and relevant engagement. broadening the brand’s reach.
content, and build a sense of community e Viral Content, Holiday Content, and e High Engagement Rates: Metrics
around our client’s brand. To achieve this, Reels kept content relevant and such as post likes and comments
we needed a content strategy that engaging. surged, showing active community
appealed to a wide audience while driving Additionally, =~ we  provided Motion interaction.
measurable growth in key metrics like Graphics and Video Edits to elevate each e Strong Community Engagement:
follower count, post engagement, and post’s visual impact. High numbers in “Accounts Engaged”
overall interaction. and “Accounts Followed” indicated a

loyal and growing audience.




SOCIAL MEDIA MANAGEMENT

Our skilled digital marketing specialists focus on creating strategies that resonate with our

clients in the digital industry. By combining market insights with authentic messaging, we
empower them to build meaningful connections and achieve tangible growth

KNOWLEDGE ROAD SAMPLE CREATIVES
SAMPLE CONTENT CALENDAR FOR THE CONTENT CALENDAR

Social Media Accounts

Video Scheduled

Give a Better
Education for Your
Children

Homeschooling,
International
and Regular Program

00'"9 T,
Q For Junior Class Q

Legal and Regulatory Choosing a Curriculum that
Introduction 1o Your Setting Educational Goals  Crealing a Comfortable Considerations in Fits Your Child's Leaming Connecling with Other
Homeschooling Agency Benedits of Homeschooling  for Your Child Learning Emvironment Homeschooling Style Homeschooling Famdies

2 L 10 11 12 13

Learning Beyond the
Exploring Online Leaming  Utilizing Educational Apps  Incorporating Field Trips Library Resources for Guest Speaker - Interview DIY Science Experiments  Teodbook - Creative

Platforms for Homeschaaling into Your Curriculum Homeschooling Families  with an Education Expert  for Home Learning Approaches to Education ) . o )
Experience an enjoyable homeschooling journey with

our team of educators, as we bring you the finest
instructors and employ engaging teaching
techniques.

15 7 " 0 Knowledge Road

Timne Management
Sirategies for Balancing Work and Creating a Daily Schedule  Evaluating Your Child's Navigating Challenges in -~ Effective Communication  The Role of Play in
Homeschogling Parenis Homeschooling that Works Progress Homeschooling with Your Child Homeschogling

24 % n

Virtual Educational Tours  Celebrating Cultural Cooking and Mulrition Reflecting on the
Qutdoor Leaming Aclivibes and Experiences Diversity in Homeschooling Lessons for Kids Homeschooling Joumney X How Pa rents

Can Help Kids L 4
with Dyslexia VA “There are no

shortcuts to any
Don't get angry when they \ place worth

lose their kit or forgot

their homework. going."

Beverly Sills

Link for more creative samples: https://rb.gy/6nuab


https://rb.gy/6nuab

Samples

THE GAME CHANGER

SAMPLE CREATIVES AND CAPTIONS

ECHANGER

Posts Posts

@ thegamechangersglobal our SElV es ”

@ thegamechangersglobal
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BARRY MAGLIARDITI
TheComebackGame

“We need to be okay
with our businesses OQvY
growing beyond 1 likes

” thegamechangersglobal Our business only grows to
ou rselves. an extent that we let it. So..let it.

Find out more about this topic on our new podcast

BARRY MAGLIARDITI episode! Link is on the bio.

TheComebackGame

@ thegamechangersglobal
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1 likes 9 likes

thegamechangersglobal Self development is a life-
long journey.

thegamechangersglobal Our business only grows to
an extent that we let it. So.let it.

Find out more about this topic on our new podcast
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9 likes

thegamechangersglobal Self development is a life-
long journey.

Power couple Elicia and James Crook reinforces the
idea of making mistakes, learning from it, and
inspiring others to fast track their success by not
doing the same mistakes they did. Been there, done
that.

A business born out of a merger of a massage
specialist and a digital marketer, Massage
Champions is now the NUMBER 1 marketing and
business program for massage therapists in
Australia.

Not only is this episode going to help us drive
passion into action, it will also make us realise the
importance of the pursuit of growth.

THE COMEBACK GAME EPISODE 69: Massage,
Marketing, and Mindset with Elicia & James Crook

Link is on the bio!

INZONE HOSTING
SAMPLE CREATIVE AND VIDEO

INNZONEHO
Posts

w innzonehosting

i i Lond nited Kingd
innzonehosting ondon, United Kingdom
London, United Kingdom
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7 likes

innzonehosting ARE YOU PLANNING ON GETTING A
WEB HOSTING PLAN FOR YOUR BLOG?

a  Q

12 views

innzonehosting DON'T KNOW WHAT FEATURE TO
LOOK FOR IN A WEB HOST?

Link to video:
https://rb.gy/hkdpm



https://rb.gy/hkdpm

Influencer Marketing Social Media Marketing




Connect
With Us!

@WORKINGBEYONDBORDERS

@WORK_BEYOND_BORDERS

INFO@WORKBEYONDBORDER.COM
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WORKBEYONDBORDER.COM



