
Strategic Keyword Research for Business Growth: A Case Study

Client: FinTech SaaS Startup (B2B)

Challenge: Low organic visibility despite high-quality content.

1. Market-Driven Keyword Identification

 Analyzed competitor backlink profiles (Ahrefs) to uncover 47 underserved 

long-tail keywords.

 Prioritized terms with high commercial intent (e.g., "best API for payment 

processing" vs. "what is payment processing").

 Mapped keywords to sales funnel stages (awareness → consideration → 

decision).

2. Data-Backed Content Strategy

 Created a keyword cluster model to dominate topical authority.

 Recommended optimizing 3 pillar pages and 12 blog posts around low-

competition, high-conversion keywords.

3. Results (6 Months):

 142% increase in organic traffic.

 28% boost in free trial sign-ups from targeted keywords.

 Reduced CAC by 19% by shifting focus from paid ads to organic high-intent 

terms.

Business Development Value Proposition

"Keyword research isn’t just an SEO task—it’s a revenue growth lever. I align search 

demand with your:

 Product Messaging (positioning around unmet search needs)

 Content ROI (publishing what converts, not just ranks)



 Competitive Gaps (exploiting rivals’ blind spots)"*

Deliverables for Clients:

 Keyword Opportunity Reports (Ranking difficulty vs. revenue potential)

 Search Intent Blueprints (Content alignment by funnel stage)

 Competitor SWOT Analysis (Winning their keywords, avoiding their 

mistakes)

Why This Approach Wins Clients

1. Speaks the language of business (CAC reduction, revenue impact).

2. Shows process + tools (Ahrefs, funnel mapping) without jargon.

3. Proves scalability (works for startups to enterprises).




