Campaign Setup

Last 7 days Result

Q searchandfie

Google Ads

Last 7 days: Feb 21, 2021 - Feb 27, 2021

Note: Does not i

include today's data

[ Resource Center [ Campaigns 88 Adsets [ Ads
(i Duplicate v & Edit - & A/BTest ] b } o &~ L= Rules » View Setup @ 1 Columns: Performance w B Breakdown w Reports w
Ad Set Name Delivery 1 Bid Strategy. Budget Last Significant Edit ;:i:l‘;‘”"‘w" O Results Reach Impressions. Cost per Result Amount Spent
. CFC | Frank | UK | 2012 @® Learning Lowest cost $20.00  Feb 27,2021, 10. 7-day click or & 3238 4,030 $4.38 S2d:
. Scotland | 1998 | Football @ Learning L;‘;«esl cost Slé 00 F;b 24‘ 2021, 50. 7-day click or ‘1’5 16818 22012 . ‘SE ;3 $13¢¢
Conversion: Daly | 4days ago Py Per Purchase
. Scotland | 1993 | Football ® Learning Lowest cost $20.00  Feb 28,2021,1:3. 7-day click or 5 44290 57,486 $6.02 g
. Scotland | 1993 | Men @ Learning L(;vrvesr( cost Slé 00 Fe;ZA, 2021, 50. 7-day click or s 2’2 17,244 22578 : ‘55 £;5 $124%
° CFC | Ex-Play | EUR| 2012 Lowest cost $10.00  Feb 25,2021,7:2. 7-day click or = 1971 2,406 - $11¢
° CFC | Ex-Play | UK | 2012 off L;we;{ cost SZA 00 Feb 27:2021, 1.0. 7-day click or 2 3,004 3728 . ;12 \‘0 $24%
° CFC | Frank | IRE & EUR | 2012 off Lowest cost $10.00  Feb 25,2021,7:1 7-day clickor ... 2 1,300 1610 ) $12:
° CFC | Jose | UK & IRE | 2012 off Lt;we;(ccst S‘éﬂﬂ VFe’b 25“2’021,7] 7-day click or m; 72 1,531 1,960 8122
° CFC | Football | EUR | 2012 off Lowest cost $10.00  Feb 25,2021,7:1 7-day click or - 2,086 2328 ™ $1e
° CFC | Football | IRE | 2012 off L;‘;«esl cost S\l; 00 F;b ZS“Z’DZT, 7.0. 7-day click or : e 1,783 2222 i ; $11.8
° CFC | Football | UK | 2012 off Lowest cost $10.00  Feb 25,2021, 7:. 7-day click or - 1391 1,681 - $118
° CFC|EUR|2012 off L;we;l cost S\l; 00 Feb ZS“Z’DZT, 70. 7-day click or ; 7 1843 2,066 : , $12°
o CrelREin off Lowest cost $10.00  Feb25,2021,70..  7-dayclickor 1,606 2015 snz
° CFC|UK|2012 off L(;wes( cost S\l; 00 Feb ZS:Z’DZ‘, 70. 7-day click or iy e 1392 1,605 e ; $11¢
> Results from 72 ad sets @ - 7-day click or ... 187 174,298 302,255 $8.68 $1,622.
Ad Sets  Nicky (377618050151275) Updatedjustnow ) Discard Drafts Review and Publish ==
Q ind filte Last 7 days: Nov 5, 2020 - Nov 11, 2020
Note: Does ot include
() Campaigns 88 AdSets [ Adsfor 1 Ad Set
(M Duplicate v PP Edt v B ABTest O @ & ¥ R ViewSewp @ Il Columns: Performance w "B Breakdown w  Reports w
Ad Set Name « Delivery Bid Strategy Budget ~Last Significant Edit Results Reach  Impressions Costper  Amount Spent Ends Schedule
. LFC| IRE | JURGEN ® Active Lowest cost £1000 1574 1730 £8.84 Ongoing  Nov 10, 2020 - Ongoing
. LFC| IRE | EX PLAYERS ® Active Lc;wesl cost UAG[I 2 1204 1.280 £4.51 £9.02 Ongoing  Nov 10, 2020 - Ongoing
@ FCIUKIEXPLAVERS o Active Lowest cost 000 Novy 2020,9:2. . 4 1098 1184 ‘ £2 4£ £9.68 Ongoing | Nov 10,2020 - Ongoing
. LFC| UK | JURGEN ® Active Lowest cost £2000 Nov 11,2020, 9:2. 2 1442 1,552 £4.68 £9.37 Ongoing  Nov 10, 2020 - Ongoing
@ oI o Active Fr caien »‘m 11,2020, 9:2. 5 1796 1912 £178 £893 Ongoing  Nov 10, 2020 - Gngoing
@ I ® Active Lowest cost ezéau Nov 11,2020, 9:2 6 1243 1325 e150 £9.02 Ongoing  Nov 10,2020 - Ongoing
. AFC | Ireland ® Active Lowest cost £2000  Nov 11,2020, 9:2. 4 3527 3775 £2.46 £9.82 Ongoing Nov 10, 2020 - Ongoing
. AFC | Ex Players | UK ® Active Lowest cost £2000  Nov 11,2020, 9:2. 7 1686 1891 £1.44 £10.06 Ongoing  Nov 10, 2020 - Ongoing
. AFC | UK | Wenger ® Active L;wusl cost EZC; 00 ;\mv WVW,ZDZG‘ 9:2. 7 74 1430 1,655 VEQVS:I £1029 Ongoing  Nov 10, 2020 - Ongoing
@ /FoIu ® Active Lowest cost £2000  Nov11,2020,9:2 2 1606 1726 £479 £958 Ongoing  Nov 10, 2020 - Ongoing
@ CUIRE ® Active Lowest cost £2000 r‘«m 11,2020, 9:2. 3 2122 2203 £325 £975 Ongoing  Nov 10, 2020 - Ongoing
v . CFC | LAMPARD & CFC | IRE ® Active Lowest cost EZL; 00  Nov 11,2020, 9:2. 8 1837 1,920 £1.25 £9.96 Ongoing  Nov 10, 2020 - Ongoing
@ CFCILAMPARD & CFCIUK o Active Lowest cost £v5au = 1195 1.262 o £978 Ongoing  Nov 10,2020 - Ongoing
- CFCIUK a Activa L wast enst £2000 Nev11 2020 92 4 1anm 1528 252 Fnna Onasinn | New 102070 - Onanina
> Results from 18 ad sets @ - 74 48,704 65,176 £301.61

£4.08




Cost, Impression, Reach and Click

~
Overview rs Campa|gns Today 14Mar2021  ~ ¢
YIET U REVUTMmENU R TS T
Recommendations °
i — r H
iisights Y Campaign status: All but removed  ADD FILTER Q = | o b4 s : ~
SEiRCH  GEGMENT  COLIMNS  REPONTS DOWNLDAD EXPND  MORE
~ Campaigns
l Interaction . Cost/ Bid strategy
| 7 O ®  campaign PV Cost Impr. . Interac e Avgcost Conversion: oy Conv.rate we
Auction insights . _ 24 Mazimise
O e £ smart shopping Uss7.19 3813 Clicke 0.63% US50.30 0.00 US50.00 0.00%  conversion
value
D » Ad groups
7 Maximise
e O e 3 Bumper Plates - New - US32.09 123 Clicke 5.69% US30.30 000 US30.00 oo [ESE
O e [ Brand Campaign - New - US$0.42 9 cm; 77.78% US$0.06 0.00 US$0.00 0.00% Target CPA
> Ads & extensions
L O e Y Weight Plates & Weightifting Platform - New - US$2.95 129 Clickg 465% US$0 49 0.00 US$0.00 0.00% mgﬁsm
* Landing pages O e &} weignt bench - New - US$4.54 26 C“m: 11.54% Us$1.51 0.00 US$0.00 0.00%  GPC (enhanced)
* Keywords -
O e 3 pumbbells - New - Uss0.73 128 icke 234%  Us$024 000  US$0.00 ogo%  Mmise
» Audiences -
O e 3 Home & Garage Gym - New - US30.85 42 icke 704%  Uss028 000  USS0.00 ogoy,  Manmise
» Demographics
S % B_feb_search - Uss0.11 22 o 13.64% US30.04 000 US30.00 0.00% Target CPA
Click:
Transferring data from www.gstatic.com... licks
Q Search and Filter This month : January 1,2021~2021.1.9. =
B3 campaign B8 Advertising set Advertising
+ to make & acopy - * Modified L 4 View more w View settings Il Heat : achievement w "= Analysis data w report w
Py = ¥;
Campaign name Published 1 Bidding strategy budget result Reach expo
Participation 1-Copy o Temporarily stored Ad set biddin Ad set budget u = =
@
. Participation 1 ® Active Ad set bidding Ad set budget u 10,320 35,036
> Campaign 2 results @ 10,320

Shoping Ads

Q, Search » Y Filters w»

(@ COVID-19 Resources

\_

o

-

o

» Resultsfrom 5ads @

A

ﬁ Women's Casual Waterproof Backpack

i Women's Plus size Cozy Wireless Brassiere
n Genuine Leather Floral Wallets Purses For...
& Elegant Classic Solid Color Women's Hand...

! Female Big Chain Bucket Bag For Women

+  Add filters to narrow the data you are seeing.

[(X] campaigns

More w

- | Delivery -
® Active
® Active
® Active
® Active

® Active

Cost, Click, Impression,

23 Ad Sets

Il Columns: Performance w "= Breakdown Reports v
Bid Budget Last Significant
Ad Set Name Strategy = g a9 Results
A Ad Set Edit
Ad Set
All women bags ad set Lowest cost 55.0 Jul 30, 2020, 8:5 —
ds Daily | Today Link Click
All women bags ad set $5.00 Jul 30, 2020, 8:5. —
53 ds Daily | Today Link Click
All women bags ad set §5.00  Jul 30, 2020, 8:5.. =
5 ads D Toda Link Click
All women bags ad set §5.00  Jul 30, 2020, 8:5.. —
5 active ads Link Cl Dail Today Link Click
All women bags ad set Lowest cost $5.00 Jul 30, 2020, 8:5. 1
5a ds Lini Daily | Toda: Link Click

Lifetime: Jul 29, 2020 - Jul 30,2020 w

. Ads

CPC Result for Shoping Ads



CAMPAIGHS AUCTION INSIGHTS g0 Feb1-29.2020 =«

tatus: &l ADD FILTER O‘ i m
O e Camipaign ?;TN'G" & Cost Clicks Impe Avg CPC Conversions  Conv. valus co""’__.\flﬁ iﬂJ Cony. rate
Total: Campaigrs (3 20 8507007 8062 286200 12036788 21584 517.06 a8k
O = (% | Shopging 20724 1A34E34 2068 7600 28738 83 gl i ] 52004 345%
O e (% | Shapping 5671526 1,058 1058251 067 207.00 15,106.82 235 42187 2785
O e % | $napging 5379378 503,76 7 19200 645264 1 51974 EE-x L
I:I L J u Shapping g3 7363 T43g4 049 18200 [=rrak an 19 2475
D L E Seaschn S31083 1,820 11,163 g1 1E6.00 EEIS4Z 267 51774
O e (% | Snopping §3,10823 4,807 483015 3089 160.00 643271 307 $19.43 356%
0O e ' | nopging s 4,500 633148 64 14600 670113 FAL] 52103 3.04%
D [ ] B Ehopging S2EBRTS 5753 752978 %050 183.00 6,683 68 in 41497

= All campaigns > a B A o ! 216-588-6562 Cyrus - Vuican Str...
= 4 GoogleAds | smartshopping = = 2 e | © 0 A sdjadid@gmail.com
e @Enabled  Status: Limited by budget [} Type:Shopping  Budget US$210.00/day Optimisation score: 70.2% I
~
Recommendations Ad Groups Vesterday 13Mar2021 ~ ¢ >
Insights
s 300
- Ad groups
| ssarums 0
13 Mar2021
Augtion insights i
£ .
Y  Adgroup status: All but removed  ADD FILTER Q m * e : ~
D Product groups SRCH  SEGMENT  COLIMNS  REPORTS  DOWNLOAD DXPAND  MORE
Ads 0O ® adgow Status Ad group type 4 Clicks Impr. CcTR Avg. CPC Cost  Conversions  Cost/conv. Conv. rate
. Shopping -
» Products O e Ad group Eligible omart 425 51275 0.83% US$045 US$189.99 287 US$66.31 0.67%
* Landing pages Total: Al 425 51,275 0.83% Us$0.45 US$189.99 287 US$66.31 0.67%
Placements v Total: C. 425 51,275 0.83% Us$0.45 US$189.99 287 US$66.31 0.67%
Settings 1-10f1
+ More = 2
Reporting is not carried out in real time. Time zone for all dates and times: (GMT-04:00) Eastern Time. Leam more
Some inventory may be provided through third-party intermediaries.
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics
© Google, 2021. .

otal cost and Total Purches




Q' Campaigns is 53 selected X Search and fifter Save Clear  Maximum: Feb 11,2020 — Jul1,2021 w
Resource Center B3 campaigns 83 Ad Sets [ Ads
(M Duplicate 2 Edit - I Columns: REPORT » Reports »
N Purchases Purchase Cost per CPM (Cost Landing Cost per
on/off  Sampaig | Amount . conversion - ROAS R [l ique (CATIK per 1,000 Page Adso Purchases Reach Impressions + | Unique Link
pe Value (Return on... Purchase Impressions)  Views Click
° 12. New. $398.60  §13.889.021 34090 530241 $36.24 3.02% $9.54 98 @ 3w 1@ 25,576 41801 $0.48
P | - $475.60  $14172.69% 2082 | sw6ae $39.63 288% $1569 82ze — 2= 8244 30318 $0.95
. 6. EOFY... $295.75 §8225.001@ 28w 873.941@ $73.94 1.40% $7.63 506 @ e 42 23,656 38768 $0.75
@ CO°R | swoen  wmsmzase e | sesw $42.54 1.67% $11.29 B e = 26m 46055 98,007 $1.28
@ oA | s2ans smamzeaw 2859 | S2980e $33.43 1.27% $963 218 a8 s]® 15272 256953 $132
@ 00l | sormon sisam.w 21302 | sseme $112.95 213% $1520 paMm 9278 1218 136376 445992 $1.80
° 12. New... $32468  $6632.097 19820 | Ss740 $30.43 0.78% $16.52 651 b0 13® 11516 20259 $3.85
° 5.2020_.. $96.23 $1.452.00@ 1514@ S48020 $48.12 315% $5.08 30w - 2@ 11,824 18936 $0.28
. 5.2020_. $39.34 S589.00@ 1497 w@ 53234 $39.34 2.60% $10.76 2@ o 1= 2,752 3655 $0.66
. COLD_O.. $1,647.13 $23.024.141 1428w $49.91.@ $49.91 1.33% $20.33 534 21= 338 30,952 81,014 $329
> Results] $30,024.84 $410,507.64 12 136712 $52.40 121 $74.69 1.82% $10.71 34,3302 26132 57312 735,647 2,803,775 $1.37
Total Spent Total Average Act P iof Per Impre. Per 1,000 Impres Total Total Total People Total Per Actior
22 Ad Sets for 5 Campaigns B Ads for 5 Campaigns
Create Rule Columns: Custom ¥ Breakdown * Export w
Website Registrations
. Reach ost per Result Budget Amount Spent - ©
e ¢ perR oe aa Completed
502,803 $600 00 $28 17496 10,680
Per Comp il
334,969 $250.00 $17.706 63 5107
Per Compiet
235887 $4.00 $200.00 $11.209.89 2,804
69,116 $338 $30 00 §7,389.06 2184
57,237 $359 $50.00 §7.164.58 1,994
[ ete Registration )
102,163 $3.76 $65.00 $509571 1,596
Per Dany
1,667,277 -

$144,512.06

43,152




s SE Ad sets for 1 Campaign B Ads tor 1 Campaign

est P O Rues v View Setup (J)  Columns: Custom w  Breakdown w  Rey
Amount Spent Ends Link Clicks p““':::::: = 0":::”:: p::::': Rm:i}:e’::‘:: mpzi::n?s: Purchases ':'::::":"’ p“m?r;’: c':;r::r.::; m:a:ﬂ:
ROAS (Return  on Ad Spend)  ROAS (Retumn Value Conversion
8375031 Ongoing 5125 88 - 354 354 — 38 - - 1328739 50,00
£3.003.87 ‘Ongaing 4775 75 b 28 208 . 7 = o7 $11643.27 30.00
5224075 Ongoing 4593 70 - 485 485 — 70 — - 510,86529 5000
$3,740.04 Ongoing 3502 65 264 264 - 85 - 5989150 50.00
£75260 Ongaing 1,085 58 - 1145 146 ~ 58 - - sssa 47 $0.00
36028 Ongaing 106 E"] e 1320 1320 - 34 - - 5478287 50,00
3738 Ongaing 40 4 an 9.1 4 - FM046 000
$492 Ongoing 1 - - - - - - - - 5000 3000
Ongoing $0.00 50.00
o Ongoing = =5 = == e = = = — $0.00 5000
19,407 404 — 4.0z 402 ~ a04 - - $59,440.33 50.00
Total Total Average Average Total ot Totai Tou Total

=

Bahia Bowls (1443155389142 = Updated 33 minutes age () Discard Drafts Review and Publis

Q search * ¥ Fiters » 4+ Aodfilters 1o narrow the data you are sseing. Lifetime: Aug 16, 2019 = Mar 31, 2020

Aceount Overview [ Campaigns 20 Ad Sets B Ace
L Morg v Rules w View Setup m- g~ Reports w
Quality Eng:
Ad Hame = :‘:dr:'“ ﬁ Significant Results Reach Impressions mlllw Rafe
oo Ad Relevance—~  AdF
& m Tratfic 1% otfer - Estero - slideshow $5.00  Mar 26, 2020, ... 47 7,413 3,890 $0.50 Awerage B
= o Daly  Sdaysago Link Clicks Per Link C Baiy
& -".] Traffic 10% offer - Capa Coral - siideshow $5.00  Mar 26, 2020, ... 53 2,363 3520 S040  Above Feerage
Dady 5 cays ag0 % Par Link C!
& Promoting Wabsite: hitps/fbahiabowis.comi. | Using ca... 65 1,803 2,732 $0.31  Above sverage
: ik Clicks Par Link
P . Framoting Website: hitps;/bahiabowis.comy.. | Usingea.. — Mar 23, 2020, . 133 4571 6,340 -
B days aga L
. Engagement Cape Coral - General - Oniing .. Using ca... Mar 18, 2020, ... 33 2,258 3408 ADOVE FErBRE Al
. 13 days ago Post
3 Results from 71 ads @ - - 260,784 -
Exchacies delatad amsg ]

Website purches Result for My ads



I pssedjstrow %

Q Search v | TV Filters¥ | Campaign Name: sugatan X | | + Save Filter | | Clear i\'a_f' mpeth 1 Fab it - L6 Fek 2008 |

B Account overview Campaigns 29 Ad sets Ads
oo
Mare w Rules w View Setup () Columns: David - Funnel 2 + Breakdown v Reports w
Website Website Website Costpes Website
Campaign name ~ elivery a Budget Amount spent purchases purchase P checkout:
5 purchases Purchase
conversion ROAS (return
@ (Sugaten] MoF+B0F | DPA Studio | CBO ([ A<tve Kkr650.00 kr25,127.59 Kkr277,281.26 .03 325 kr77.32 1,28
Daily
@ (sugatan] MOF + BOF | CBO | DPA UGC |_ Active kr550.00 kr16993.17  kr201,435.45 11.85 212 kr80.16 81
Daily
@ (Sugatan] MOF + BOF | DPA | CBO | Worldwide Active kr1,400.00 kr40,466.13  kr322,224.04 7.96 289 kr140.02 1,85¢
Daily
(D [Sugatan] MOF up | Conversion | CBO Active kr4,225.00 kr66,336.21 kr240,854.54 3.63 242 kr274.12 1,74¢
Daily
@ (Sugatan] Back-End | CBO Active kr555.00 k17,840.72 kr37,303.59 476 26 Kkr170.45 18:
Daily
() [Sugatan] MOF down | Conversion | CBO Active kr3,550.00 kr54,530.27 kr429,101.00 7.87 448 kr122.27 1,89¢
Daily
@ (Sugatan] BOF | Conversion | CBO Active kr3,276.00 krd5,133.76 krd51,538.01 10.00 415 Kkr108.76 3,17¢
Daily
@ (Sugatan] TOF | Conversion | CBO Active kr40,983.12 68479923  kr1,639,685.29 2.39 1,527 kr448.46 10,16t
Daily
@ (sugatan] TOF | Creative Sheet Not delivering Using ad se.. - Kkr0.00 - — — -
Ad sets inactive
Results from 41 campaigns kr1,304,632.18  kr4,949,076 4,843 kr269.36 28,57
Total Per Action Tota
- updated justrow {3 | BRI Foven
a Lot 7 das: v £.2020 - Hov 1, 2020, [
<1 Campaigns 28 Adses EEZB ) Adstor Adset /<
E Mogae w FEm v 5 ABTER DO BT R viewsens @) Wl Coums Petormance w ) Bonows v mepors w R
Ad Sat Hame - Delbvery Bid Strategy Dudgut Laat Sigrificant Edh Resutts Feach  Imaresiens L S —r— Ends  Schedule
PO » tctve Lewest cost 1Em v 2 togoing  Mow 18 Grgoing
P - Acsiee Lowest cost a0 2 1304 1280 tam a0 Onguing  Now 10, 2020 - Gngaing
Py Lowest cost Now 11,2020 2 1 1 L Gngoing  Now 10, 2020 - Gngaing
° W1 JURGEN Lowest cast £2000  Mov 11, 2000,43 2 1402 1882 tass 937 Gngoing  Now 10, 2020 - fingaieg
® Lowest cast Now 17, 2020, 92 5 1798 1912 0. =n N 10, 2020 - Dngaing
® x Lot ot N 11, 202092 5 4 Vs 150 223 Ongoing  Now 10, 2020 - Ongamng
P . 4 N 10, 2020 - Ongaing
@ G P X o At Lowest cont £2090  Mew 11202092 b 1488 10 o one Gnguing  New 10, 2020 - Gngoing
o v 1 o
@ o Now 11, 202092 2 1408 a7 958 Ongoing  Now 10, 2020 - Ongoleg
® .t swen east 2000 Mow ) 202092 ] 325
» st Lowest cost £2000  Now ) 203092 8 1537 1520 0 9%
@ e
8 ® . a0 5 1262
Q - a dre [P £ . N 1) 2090 93 a Vi a8 Finan Oreninn w10 2090 = Ao
) - ™ an7o4 w517 a0 £30161

Click And Impression for My Launching Ads



@ Chrome File Edit View History Bookmarks Profiles Tab Window Help QO ©® How @ & ® # Wed 25 Aug 4:19 PM

® @ Fiverr /Inbox $ Facebook - log in or sign up v Niloy IT Institute | Your better { X | @) Facebook-loginorsignup X Overview - Distribution Summi X+ o
& C @& ads.google.com, ow? 89634043&e 53 R 1 2 & y w L © (e] “—0 i @ 52 @ » /7 RN
i Apps Z SSLCOMMERZ Lo ICC FTP SERVER  EJ Google Translate ! Gmail ¢ Video Editing Onli. # Help & Support | F. fi Seller Dashboard @ SSL Comerce Panel » Reading List

'
o Q o R cC @ 'S 691-919-4682 Distribution Sum.
4. Google Ads | All campaigns wwon  woms  Tost | s v worngaow  SnISUTSAmannioy18@gmailcom
seTNGS
@ Update your tax info - Please update your “GST/HST Registration Number” or you may be subject to higher taxes. FIX 1T
Overview PS Y  Campaign status: All; Ad group status: All - ADD FILTER

Recommendation: »
Clicks ~ Impressions v Avg. CPC Cost . RecoirshaatisHe .

Insights 3.05K 227K $0.65 $1.99K

a1 ad group does not have any
ads

» Campaigns
1.9K 140K
» Ad groups Get your ads running by adding ads
to each ad group
» Ads & extensions
M Videos 950 70K
» Landing pages
» Keywords 0 0
4th quarter 2018 3rd quarter 2021 VIEW,
» Audiences
» D hi . : .
R Campaigns : Measure conversions :
*[Placements Cost v Clicks v CTR -
& @ select the action that you'd like to track
> Setti
s @ Trafic vers le site Web J 3,049 1.35%
izt‘he E‘oog‘e — A conversion action is something valuable to your business
Is mobile app @ vidéo youtube CA$0.00 0 0.00% that people do after interacting with your ads.

= Q. Search and filter Maximum: Jul 22, 2018 - Aug 22,2021 w
we I3 campaigns 30 AdSets
+ Create - S it v More w View Setup @ Il Columns: Performance w Breakdown w Reports w
on/ off Campaign Name ® Results Reach Impressions Cost per Result Amount Spent Ends
® Mindful Space Traffic Ads Campaign - - - - RMO0.00 Aug B
°® Ongoing Send Message prometion MindfulSp... 2 34272 69,662 RM120.37 RM240.74 Ong
Py [28/11/2020] Promosikan \Tempah Sekarang - - - - RMO.00 Dec?2
® [28/11/2020] Premosikan \Tempah Sekarang 6 487 490 RM1.45 RM8.69 Dec2
°® Post. 'FREE trainee counselling session appo... 208 16,663 26,644 RM0.73 RM151.08 Dec 30
@ . Post: "Has quality mental healthcare been ac 182 13,677 22,922 RMO0.55 RM100.00 Aug &
d . Post: "Irvin Yalom is an existential psychiatris 443 16,284 20,757 RMO0.23 RM100.00 Julg
Q SRR SR = = s i o Gy
® > Results from 108 campaigns © - 1,331,472 2,721,459 - RM21,161.14




= Q. Search and filter
* I3 Campaigns
+ Create W - # Edit - More w
on/ off Campaign Name

Wedding Dress

[09/23/2015] Promoting Divine Glory Apparel

> Results from 3 campaigns @

29 Ad Sets

ts Reach

[09/07/2015] Promoting hitp:/fwww.dga.com... -

Maximum: Jul 22, 2018 - Aug 22, 2021 w

[F] Ads
View Setup @ Il Columns: Custom w Breakdown w Reports =
Impressions Cost per Result Amount Spent Ends F

6,446 7919 8022 $49 67 Jul 28,2019
= - - $0.00 Oct 2,2015
. . - $0.00 Sep 17,2015

er Link Click

6,446 7,919 -

$49.67

Search and filter

Q

Campaigns

& - # Edit -

On / Off Campaign Name

Post " 1 Backpack AED 50 "

Post: "@ ATNGT *[RG1 &N T2._TT6

Post: @ G161 & 712 TG 7.
Post: "AH1T@] 2% “jieaia o1 SIEant
T-shirt Campaign

Post: "HIGTF "= (71 FoM@T” A

Post: SIS (FHNRIR), ‘TS (71 #911.

&
Ja
Q
@

22 Ad Sets

© Results

Maximum: Jul 22,2018 - Aug 22,2021

[F] Ads

Il Columns: Custom w Reports w

Reach Impressions Cost per Result Amount Spent Ends
- - - $0.00 Jul
= = $0.00 Jul
622 625 $0.21 Jul
16,304 17,115 $1.39 Jul
6,052 7341 $30.54 Jul
3287 5854 $3.00 Jun1fl
3,654 3,682 §1.00 Jun1s,
s1.508 107 qmets

61,074 -

$186.16

Pet site Ads (Only one and half month result)



= Q seachandfilter Maximum: Jul 6,2021 - Aug 22,2021 v

. () Campaigns 29 Ad Sets B Ads
+ Create W - # Edit More w Previe View Setup @ Columns: Performance w Breakdown w Reports w
Quality Eng
on/ off Ad Name © Results Reach Impressions Cost per Result Ranking Rat
Ad Relevance Ad
Y 47 s DogSite Ad 54 1,854 2,008 $0.26 Average
Link Click Per Link Click
> Results from 1ad @ 54 1,854 2,008 $0.26

BoLOoOE

New KEyword Resarch

= sermes & sdjadid@gmail.com

BILLUNG

= 4 GoogIeAds All campaigns > ,2‘ m 2\ o c @ ‘_;! 216-588-6562 cyrus - Vulcan Str...

Brand Campaign - New i REPORTS  TOOLS

In this campaign: @ Add 3 new keywords x
7 —

A @ Enabled Status: Eligible  Type: Search Budget: US$80.00/day Optimisation score: 937
. ~
ra .
Recommendations Y adstatus: Al but removed  ADD FILTER Q I L - - : ‘ ~
SR SEGMENT  COLIMNS  REPORTS  DOWNLOID DXRAND  MORE
Insights Gost/
O e & s Adtype Clicks . Impr. CTR  Avg.CPC Cost  Conversion: oo/ Convrate
* Ad groups #1 Trusted Seller | Years of Training leed
Experienca | Vulcan Strangi Equpmant 17, 2
- wulcanstrength.com/Fitness/Equipment E Responsive
~ Ads & extensions O e Bulk discounts for facility equipment & miltary ~ marksin  search ad 92 173 5318% usso10 usso47 100 usso47 1.09%
purchase. Free shipping to cont. US! High.. ke
| Ad View assels details
s
Vulcan Fitness Equipment | #1 Trusted Seller |
Extensions Bulk Discounts & Free Shipping
D vulcanstrength.com/Fitness/Equipment Eupanded text
[0 @  Huge range of fitness equipment for home, wed P 20 @ 4878%  US$0.12 uUss240 200 Us§120 10.00%
* Landing pages garage gym or large strength training gyms.
Bulk discounts for facility equipment. 100%
Satisfaction Guarantee. Buy now!
» Keywords
Vlcan Strength Kettiebell | Durable &
L Adjustable | Tone Your Entire Body +8 more
www.vulcanstrength.com/Kettiebells Responsive
O ®  Conctuctedwithaconsistent dameterbeiz. ™9 search ad s 8 6250% US43 uss217 000 ussooo 0.00%
D i handle size. High quality steel Available ina.
s e View assets details
» Placements Vulcan Strength Kettiebell | Durable &
Adjustable | Tone Your Entire Body
www.vulcanstrength.com/Kettiebells
Settings [0 @  Construcied with a consistent diameterbell & wed Cipandedtent 0 3 0.00% - USs$0.00 000 USS000 0.00%

handle size. High quality steel. Available in a
variety of weights. 100% original & authentic.
+ More Buy now!
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All campaigns > 1 216-588-6562 cyrus - Vulcan Str._
4 Google Ads - A Lcom

Brand Campaign - New T serm _ sdjadid@gmail.
e @ Enabled Status: Eligible  Type: Search Budget: US$80.00/day Optimisation score: 93.9% I  More details +
Recommendations Ad Groups Vesterday 13Mar2021 v ¢
Insights 13 Mar 2021
~ Ad groups ° ra H
L Y Adgroup status: All but removed  ADD FILTER u 4 b . ~
coLums RIS DOWNLOAD EXRAND  MORE
| 2o
O e Ad group Status T“gﬁ Conversions ~ Cost/conv.  Ad group type - Clicks Impr. CTR Avg. CPC Cost  Conv.rate
Auction insights
O e “s;‘r'::gm Eligible US84.76 A 300 US$396  Standard 12 214 5234% us$.11 US$11.87 268%
D > Ads & extensions
O e 1:{;2’;9“5 Eligile US$5.00 000 US$0.00  Standard H 12 41.67% Uss0.43 uss2.17 0.00%
> Landing pages
O e  vucanbarbel Eligible US$5.00 000 US$0.00  Standard 0 [ - - US$0.00 0.00%
» Keywords
O e ?’:éia” power Eligible Us$5.00 000 US$000  Standard 0 2 0.00% - Us$0.00 0.00%
* Audiences
oo ““':"‘” bumper Paused Us§4.76 0.00 US$0.00  Standard 0 0 - - US$0.00 0.00%
* Demographics plates
- = Total: . @ 3.00 US§4.68 n7 228 51.32% Uss0.12 Us$14.04 256%
acements
v Totak. @ 3.00 US§4.68 n7 228 51.32% Uss0.12 Us$14.04 256%
Settings
1-50f5
+ Mmore
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4 GoogleAds | All campaigns o @ X B L og 4 i e

searcH  REPORTS  Toos SO

Overview E ° Y campaign status: All but removed  ADD FILTER L m * = : ‘ ~
4 SEGMENT COLIMNS REPORTS DOWNLOAD DAND  MORE
Recommendations .
0O e Campaign PV Cost impr. & Interag  MFaction 0 ot Conversion: Cost! conv.rate fy'g:"a'e'-"
Insights. _' —
425 Mazimise
: [0 @ ¥ smartsnopping - UsS189.99 51275 o 083%  USS0D45 287 USS6631 0.67%  conversion
~ Campaigns cks value
| Ca L L Y [T Brand Campaign - New - US$14.04 28 o 5132%  USS012 300 US$468 256% Target GPA
Auction Ersighl= O e 3 Bumper Plates -New - US$50.04 1683 C“L'E 606%  USS0.58 032 US$18672 031% ';’:;":‘;";‘gns
* Ad groups i
B e O e B3 Weight Plates & Weightifting Platform - New - US$40.30 1,627 ci ciz 486%  USS0S51 000 US$0.00 0.00% C’L‘:"S;ﬁsn o
Product groups 36 Maximise
0 ® [V oumbbells-New - ussnza 11z g 3.24%  USS033 000 USsD.00 ooow M
» Ads & extensions 22 Mazimise
O e B} Home & Garage Gym - New - US$21.64 637 Clicks 5.02% USS0.68 0.00 US$0.00 0.00% [ ersions
» Videos i 2 o
O e Equipment for CrossFit - uss1720 1367 ik 212%  USSD59 000 USSD.0D 0.00%  Mazximise clicks
» Landing pages 28
O e [T s_feb_search - Us$11.53 493 Ciicks 5.68% Uss0.41 0.00 Us$0.00 0.00%  Target CPA
» Keywords N
18 Mazimise
O e B3 urethane Bumper Piates - US§1585 343 Clicks 525% ussoas 0.00 US$0.00 000% [ ercions
,
e 0 ® B3 PowerRackCampaign - Us$7.20 566 1° 283%  USS045 000 US$0.00 gy Manmise
- Clicks - . - . . conversions
* Demographics 021

Total: All but removed campaigns - U88440 65 60,251 Clicks 153% USS0.48 618 Uss71.29 0.67%




Q  Search and filter Maximum: Jul 6, 2021 — Aug 22,2021 w

T Resource Center I campaigns 59 Ad Sets Ads
-1 |- ViewSetup @ Columns: Custom = Breakdown »  Reports =
on/ Off Campaign Name Reach Impressions Cost per Result Amount Spent Ends Frequency
Y [08/07/2021] Promoting https://theonlineexp. 171 174 $1.09 Jul 13,2021
® Catalogue Campaign 207,681 362,248 $36 86 Jul 16,2021
> Results from 2 campaigns @ 207,745 362,422 - $37.95
hand filte Lifetime: 16 0ct 202025 Jan 2021w
. OB Ad set:
(5 Campaigns mo Adsets [ Ads
+ Create - v & ABtest o @ 5| 0| 2 B Rules v View Setup @ 1l Columns: Custom w  "E Breakdown w Reports w
Ad set name Delivery 1 Bid strategy Budget Lestsignificant "e“‘i:g"b“‘i“" © Results Reach Impressions = Cost per result Amount spent
. Scotland | Football | 1993 | LL 4-7% ® Learning Lowest cost $10.00 23 Jan 2021, 04: 7-day click or 152 74176 162,375 $5.34
@ Scotland Footoall 19931 LL1-3% Leanning limitec Lowest cost $2000 19Jan2021,06.. = 7-dayclickor 15 119241 346,827 $4.68
. United Kingdom (excluding Scotland) | Footb. ® Active Lowest cost $50.00 14 Jan 2021, 05 7-day click or 251 75340 126,838 $274
. Scotland | Rangers F.C. | 1988 | $15 a Aderrors Lowest cost $8.00 7-day click or 6 7922 12415 $9.72
. Scotland | Football | 1988 | $15 a Aderrors Lowest cost $8.00 7-day click or 8 7,384 10,892 §7.32
. Scotland | Male | 1988 | $15 a Aderrors Lowest cost $10.00 19 Jan 2021, 06: 7-day click or 12 7904 11474 $5.38
° Scotland | 8-10% | $15 IRE off Lowest cost $8.00 28-day click o. 3 5822 6,948 $9.17
° Scotland | 4-7% | 1988 | $15 IRE Lowest cost $8.00 28-day click o. 2 5856 7,400 $13.70
° Scotland | 0-3% | 1988 | $15 IRE off Lowest cost $15.00 28-day click o. 6 6,268 8,835 $5.64
° Scotland | 8-10% | $15 off Lowest cost $8.00 28-day click o. 2 52266 6,301 $14.38
° Scotland | 4-7% | 1988 | $15 off Lowest cost $8.00 17 Jan 2021, 15: 28-day click o. 2 4391 5341 $13.85
° UK | Celtic & Rangers | 1988 | $15 Lowest cost $8.00 7-day click or 4 5,408 8,436 $9.25
° UK | Scotland & Football | 1988 | $15 off Lowest cost $8.00 17 Jan 2021, 15: 28-day click o. - 4609 5842 -
a Scotland | Steven Gerrard | 1988 | $15 Lowest cost $8.00 28-day click o. 2 4072 5982 $13.90

> Results from 54 ad sets @ - Multiple attrib... - 558,470 2,077,959 o
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Clicks v Impressions v Avg. CPC Cost B
Insights S e H
» Campaigns i .
» Ad groups 70 7K
D » Ads &extensions
» Landing pages 35 35K
» Keywords
Audiences
0
2 Nov 2020 23 Aug 2021
» Placements
» Settings
Campaigns Search keywords © ADDKEYWORD ~ }
M .
o Cost v Clicks v CTR Cost v Clicks v CTR -
© Top Life Insurance 69 1.03% @ iife insurance

Get the Google
Ads mobile app

. 8 campaigns

On/ off

25 Ad Sets

Campaign Name O Results

. Revolutionary Care Traffic Ads

> Results from 1 campaign @

Reach

Maximum: Aug 12,2021 - Aug 22,2021 w

[F] Ads

I Customize w Reports =
Impressions Cost per Result Amount Spent Ends
5,552 8121 $0.09 $64.86 Aug

5,652 8121 $0.09 $64.86
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Cosd per

Ad sctname - &

Rosulis - Reach Impressions Budgct Amount spent End:
result
“ i 5447 AT 44E $1.75 1566 Sirguin;
' MarFPuchasa
“ 61 1 RERRTY gy I3FEE. argrin;
Fi, Par chags
100,840 200205 FR0.00 521079 Qs
Dil
.“ 8 #2491 20 EIE 30130 angelny;
w 0 5,602 32426 576,11 Argeiny
* 27 29,559 41,290 £1.00 33079 aryging
- 1all
# 26 1462 P #159 53000 35163 Sirgein;
M N Par Prchasa Nall
w 24 BI1LA4R 124 Erps L HERES rqning
Fussasas Per Purchase haf
% M aapEs 74777 385 36 ongen;
ﬁ 21 50,223 59560 s1.00 3131 argain;
Purciasas Daity
* 19 330 £700 347.80 Qnguing
F
" 16 77T 21,220 sa00 3500 Sirgein;
1. gt niky
Rasulta Trom 193 ad sets = PES, D 2,633,726 — $2.595.38
Resource Center Campaigns 29 Ad Sets [5) Ads
+ Create {8 Duplicate - Edit - More w View Setup @@ Il Columns: Performance w "= Breakdown w Reports w
Campaign Name Delivery Bid Strategy Budget 52:‘1;!;u1i0n Results Reach
. Brand Awareness ® Actiye Using ad set bid. Using ad set bu.. 7-day click 390
E: eca
. Lead Generation ® Active Using ad set bid.. ~ Using ad set bu.. 7-day click —
On-Facebook Lead
. Message ® Active Using ad set bid. Using ad set bu.. 7-day click -
(M Dupli - & Edit - 4 A/Biest (] £ i = Rules w
Campaign name Delivery + Bid strategy Budget Results Reach
. [16/01/2021] Protnoting https://firewarkshou... @& Active Lowest cost RM30.00 ki
. New campaign @ Active Using ad set bid... Using ad set bu.. a7
. [16/01/2021] Promoting https://fireworkshou.. @ Active Lowest cost RM30.00 a6
. canversion e Active Using ad set bid. Using ad set bu_ 60

> Results from 4 campaigns @

Conversion ads




(3 AdSews woyETeIs0snnITH - updated jstnow 3 | ERSE

88 adsets

(] Adsfor 1 Ad Set

Wowlcte  w  PSERm w  f ABTe AT Rim ViewSenp @ WA ColmosPedomance v Besioun v mrports v flad
Ad Set Mame + Delivery Bid Strategy Budget  Lust Sigridicant Edit Resuhts Reach  Impressions Gy Aemout Speat Ends  Schedule
. L u i Lowewl oot 1000 Lz E2 B4 Ongoing Ongoing
. RE | EX Lowest ot £1000 2 1204 1280 fan Ongoing Ongoing
® " IEX Lowest cont Wov 11 s e £ ongang
® 1.8 P—— Mo 11, 2006, 92 2 2 cas a7 onguing Mo 10, 2620 - Ongeeng
° - B 98 0.5 an Mo 10, 2021 - Dngaing
® - Lot cont 2009 howi, 202092 s 126 o e Gngoing N 16, 2620 - Gngaieg
® Kouwast caut 00 1 s [ Gngang
° ! . o ne Loueat out £2000  Mev 11202092 7 183 1em o £10.08 Gngaing Mo 10,2020 - Ongaing
. » o st £20.00 4
. . Mo 19, 2020, 92 2 1,608 958 030 - Dngoing
. o - £2000 k]
° o Lowest cont 2000 . 220,92 s s ey
@
& . 2 o Aevie ’ oo s
Q - a drbee o canen anan a3 a s . o182 onian B 030 - P
> ResuRs from 18 a0 361 @ - 74 8.0 5178 A £301.67

{3} Campaigns = 10150450998900856 (101504509989.. ¥ Updatedjustnow )  Discard Drafts Review and Publish (1) S

Q_  Search and filter Mar 10,2021 - Apr21,2021 w
s [ Resource Center B3 campaigns 23 Ad Sets [ Ads
Duplicate v # Edit v 4 A/BTest 6] D 9 Rules » View Setup @ Columns: Custom » “E Breakdown w Reports v
Campaign Name Reach Impressions g::;l‘:" Q:‘e‘::"' Ends Link Clicks :’:;ﬂ;;s g:;:::z::“" Leads r’:azss"
@ ferkongenisiol 27,858 68863 341612 Ongoing 6610 7 - 4388
® Stig Wedvik 419 424 $6.64 0Ongoing 16 = 7
@  Nomay|s2 - - $0.00 Ongoing - - -
@ MowayIsio - 20 - $0.00 Ongoing - - =
. ketokongen | $5 | Norway. = s = $0.00 0Ongoing tal = =
@ 17112020 Promoterer itps://www ketoko, = - 5 - $0.00 Ongoing - - -
@  Sommer2019 - - - $0.00 Ongoing - - = =
@ Vevnars E z 5 $0.00 = E Z S
@  Webinar 1 Updated = - - $0.00 - - - -
& @ Post ttps:/levietiere mykajabi.com/registr. - = = Apr 25,2019 = = = =
f @ Vevnart = - - = Apr 24,2019 = . - _

THE END



