Facebook Ads

Campaign

&2 Account Overview Campaigns 88 AdSets B ads
4 Create Campaign  ~ Create Rule ¥ . Columns: Overview2 v | Breakdown ¥ | Export |~
Campaign Name Delivery @ - I Res... 0 Link Cli... & cr.. O Cost... O Reach € Cost... Websit... © Cost... € Amount ... €
[ ¢ Active 70 1736 0.61% €052 92,740 €12.47 i €1230  €872.05
Scoro. L Per Scoro
[ ¢ Active 20 57 0.56% €370 1,435 €10.16 9 €2259 €203.28
New Lead Per New
« Active 63 0.61% €3.39 597 10 €19.00 | €189.98
Wolisle C. HMulipte C.
&« Active 20 380 0.79% €0.47 1,610 €7.91 20 €791 | €158.12
coro.lL Per Sooro
( Active 203 0.82% €0.32 11,682 €62.48
Seoro. Per Scoro
( Recently Completed 3 an 1.40% €0.35 14,337 €38.95 2 €58.43 €116.86
- e = a
Campaigns 5 Switch to previous version Elmhurst - Prospecting (4. w»  Mar1,2020 - Mar 31,2020 » Updated justnow ()
Q  search or add filters
B Campaigns 98 Ad Sets [ Ads
% Bport - 1l Columns: Custom »  “F Breakdown
Purchases Cost Purchase
Name " A AmountSpent Frequency Clicks (Alll ~ CPC(All) CTR(Al)  Adds toCart Purchases Conversion OSIPET ROAS (Retum ©
urchase
Value on Ad Spend)
> [ [Step 1] ATTN - CBO - Repeat Buyers L. ° $59,861.36 217 97,077 50.62 1.83% 14,057 4385  $192,135.60 $13.65 321
> [ [Step 1] ATTN - CBO - High Value - 1 A e $46,100.66 201 76,457 $0.60 1.64% 10,933 3207 $132,247.71 $1438 287
> [ [Step 5] ATTN - Upsell [ ) $4,757.01 27.61 2,424 $1.96 1.47% 1213 547 $34,849.24 $8.70 733
> [ [Step 4] ATTN - Dynamic Product Catal.. ) $1,389.99 14.64 723 $1.92 0.86% 321 15 $5,146.63 $12.09 370
> [ [Step 2-4]- ATTN - Conversion o $13564.75 7.99 17,402 $0.78 3.04% 4,502 1652 $82577.49 $8.21 6.09
> [ [Step 1] ATTN - CBO - Super - 1 Ad Set [} $49,323.28 1.88 89,028 $0.55 1.78% 11,676 3,561 $151,984.51 $13.85 3.08
> Results from 29 campaigns @ $204,921.37 3.13 331,248 $0.62 1.68% 47,800 14,915 $658,871.41 $13.74 322
Total Spent  Per Person Total Per Click Per Impres. Total Total Total Per Action Average

g

Instagram

) Fules » View Setup i m-= B

Campaign Name «  Delivory . Sm[:’;: Busdget Results Reach Impressions c‘{;;f:&

. agram Past Surprise! Pignso en fu mira » Lewrest cost 250.00 343 9333 10,590 5008
® Instagram post: Follow g @onlyhaydes W Using ad Using ad 1.182 27808 32563 30 *Jé
. t. Is this how girls do i§? Lmiaa Using ad Using ad " 2001 34542 39,028 . Sa (]
. Post: My vary first i comas out this Frid ff Lenwest cost $80.00 2985 5934 6,131 : ;T.U 03
® am Pagt Saund on Serial Lover Using ad Using ad I 132 4554 5700 5030
. am Past Sound en: My “Serlal Lover Completed Lowest cost 517.00 2778 22124 25184 - 5004

I“} ; ,

| Lavie Complated Lowest cost 58000 2918 4579 4607 5003
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Total Cost including charge

- A\ 1 Campaign With Errors

5w +*
w Campaigns

e
Yame 10/01/2018 —

04/30/2019

PROMO_ADS $464.58
_Collection_Ads_No_CBO $266.37
VR_Ads $1,120.44
»_CBO_CVR ST15.71
ads_CVR $4,807.93
S_No_CBO $251.39
Sleep_Wear NEW $2,076.72
Ads $1.079.51
s from 196 campaigns $224,753.74
is deleted items Total

Rules w»

01/01/2016 —

09/30/2018
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

$0.00

$0.00
$26,122.13
T

==}
&g Ad Sets

dan 1, F0FD - Jud 31, 2010
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Updated just now

B Ads

(3 Discard Drafts

Oct 1,2018 - Ap

s. Jan 1, 2

View Setup (J)  Columns: Custom w Breakdown
Purchases Conversion Value «| Website Purchases Conversion Value «| Pur
| owy | pmmt-] o] | o | gmaec] means
$0.00 $464.58 $0.00 50.00 073
$0.00 - $256.37 $0.00 $0.00 — 0.84 —
$0.00 — $1,129.44 $0.00 $0.00 — 2.59 -
$0.00 §715.71 $0.00 $0.00 1.52
$0.00 $4,807.93 $0.00 $0.00 118
$0.00 -— $251.39 $0.00 $0.00 - 122 -
$0.00 — $2,076.72 $0.00 $0.00 - 1.92 -
50.00 $1.079.51 $0.00 $0.00 1.03
$198,631.61 - 760.40% $224,753.74 $26,122.13 $198,631.61 - 760.40% 3.39 152
Total Total Total Tota Tota Tota Average Average
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Resource Center

Campaigns

te - Edit -

Campaign Name

Lead Genera

. Message
ﬂ Campaigns  Sarah Sinanan (1496754413926326) -
B Q search and filter
B8 Campaigns
+ Create (W Duplicate - 2 Edit -
=
Campaign name
® FUSL LU T DUT M FIUMIE TS VAR, -
o Post: "WHAT ALL HOME-BUYERS NEED TOK...
® Post: "Buying a home can be significantly les...
) Post: "OPEN & FREE TO ALL REAL ESTATE A
. Post: "Want to Buy Your First Home? Take the..
® Post: "2 weeks left! If your thinking about pur...
Instagram Post
® g

Ex;

800 o

> Results from 44

Brand Awareness

tion

campaigns ©
ns

More =

® Active

22 Ad Sets

Ads

Bid Strategy

Using ad set bid...

Using ad set bid...

Using ad set bid...

View Setup @

I Columns: Performance w
Attribution
Budget Setting
Using ad set bu... 7-day click
Using ad set bu... 7-day click
Using ad set bu.. 7-day click

Results

"= Breakdown w

35 Ad sets

More w

sults

12

stengagements

8,197

Reach

Reach

Reports w

Updated justnow () Discard Drafts Review and publish e
Maximum: 13 Feb 2018-13 Mar 2021
Ads
View Setup @ Il Columns: Performance w "= Breakdown w Reports v
Impressions Cost per result Amount spent Ends [+]
wyouy 44,291 zz Souu.uY g e
er Por ent
4948 8,089 $0.37 $100.00 4 Aug 2018
er Post Engagement
2,622 3,270 $75.00 7Jul 2018
309 351 $0.42 $5.00 30 Jun 2018
er Post Engagement
8276 11,444 $0.40 $100.00 6Jul 2018
er Post Engagement
1151 1,923 §0.97 §36.00 25 May 2018
er Post Engagement
8,197 10,140 $4.36 $35.70 20 May 2018
532,736 3,056,704 =

eople

otal

$23,504.25




Q, Search or add filters

= Campaigns

>

]

>

>

Name L
[0 awareness_... ®
[ awareness._.. )

[ conversions.. @

[ conversions... ®
[ conversions.. ®
[3 conversions.. @
[T] conversions.. @

5 Results from 18 car

Results

15,393
ThruPlays

29,417
ThruPlays

39

visited w.

35

visited w..

43
visited w...

45

visited w.

40

oo
98 Adsets

Reach
28,193
24,297
20,912

8712

12,684

12,620

12,548

118,403
People

Impressions

149,493

378,868

118,990

51,082

98,224

57,552

104,226

1,601,515
Total

Cost per
Result

$0.09
Cost per ...

$0.1
Cost per .

562.97

Per visite...

$68.78
Par visita...

5§57.57
Per visite...

$55.57

Per visite.

$62.50

[ Ads

Quality Ranking

Ad Relevance Dia...

Engagement
Rate Ranking
Ad Relevance Dia...

Conversion Rate
Ranking
Ad Relevance Dia...

Il Columns: Performance

Amount Spent

$1.414.63

§3,248.74

$2,455.98

$2407.31

§2,475.42

$2,500.72

$2,500.00

$37,946.21
Total Spent

Ends

Ongoin

ongein

Jan 20

Nov 13

Ongoin

Ongoin

Sep 25

I'm Complete Buisness Verification

Business Information

Brederick LTD
Business Manager |1D: 2865028377116571

Primary Page: None

Business Verification Status
& Verified
Bar 18, 2021

Business History



FACEBOOK

Business Settings

Ll

M Mridul General Store

Pages

Ad Accounts

Business Asset Groups
Apps

Instagram Accounts

Line of Business

Security Center

() Two-Factor Authentication

Two-factor authentication makes it harder for others to gain access to your
business account and take control of your assets. For more information, go

to the help center.

Who's required to turn on two-factor authentication?

No one -

(©) Business Verification

WhatsApp Accounts

&g Data Sources

©) Brand Safety

Registrations

A, Integrations

& Peyment Methods

@ Security Center

Verified on Jun 11,2021

View Details

Search and filter

Q
[0 Campaigns

" Backup Admin Added

Maximum: Jul 6, 2021 - Aug 22, 2021 w

You have at least one other admin in this business who can help if you get
locked out of your account

0
80 Ad Sets B Ads
+ Create & - F Edit More w Preview View Setup @ Il Columns: Performance w Breakdown w Reports w
Quality Eng
On/ off Ad Name © Results Reach Impressions Cost per Result Ranking Rat
. ﬁ' # Dog Site Ad 54 1,854 2,008 50.26 Average
> Results from1ad @ 54 1,854 2,008 $0.26
Link € e k Click
= Q,  Search and filter Maximum: Jul 22,2018 - Aug 22, 2021 w
3 campaigns 29 Ad Sets [ Ads
+ Create i ] - & Edit - I Customize w Reports w
on/ off Campaign Name © Results Reach Impressions Cost per Result Amount Spent Ends
® [12/29/2016] Promoting Atlanta Homeless V. - - - - $0.00 Jan
. Post: "#watchandroidios” 76 4,654 5,541 $10.00 Sep
Link Click
Y Post: "Double layer Jogger Shorts Men 2 in 1 a4 2,844 3319 $10.00 Sep
. Post: "My fellow shipmate was not prepared f - - - - $0.00 Jul
ost Engageme; o
. [06/01/2017] Promoting Atlanta Homeless V. - - - - $0.00 Jun
{:O} . Post: "Atlanta Homeless Veteran “Creating A e = = - $0.00 Apri
Q . Post: "Coupon of Hope" Campaign - - - - $0.00 Feb1
® > Results from 9 campaigns @ - 7,522

- $20.00




Q. Search and filter

I3 campaigns 55 Ad Sets

- # Edit -

Maximum: Jul 22,2018 - Aug 22,2021 v

Ads

I Columns: Custom w Reports w

On/ Off Campaign Name © Results Reach Impressions Cost per Result Amount Spent Ends
Post: "™ 1 Backpack AED 50 = - - - - $0.00 Jul B
Post: "@ TG 1G] S SAI2... 86 . - - - = $0.00 Jul
ul ThruPlay
Post: "@ TG ARG G JA1L... T Al 62 622 625 $0.003 s0.21 Jul
Post: "HSYTET AT 31 Saet SIemanT 16,304 17,115 $0.0004 $1.39 Jul
T-shirt Campaign a7 6,052 7341 5065 §30.54 Julf
Link C er Link Click
@ Post: "SITERA "I 7] =918 Hfaw 274 3,287 5854 $3.00 Jun1
[f Post: "SI AEF (), “THIAS 71 F°11... 843 3,654 3,682 $1.00 Jun1s,
@ > Results from 9 campaigns @ - 51,504 61,074 - 5186.16
Ex T ultiple ers eople ota Multiple Conversions otal Sper
= Q  Search and filter Maximum: Sep 6, 2020 — Aug 23,2021 w
u [ Campaigns 99 Ad Sets B Ads
W - # Edit - More Preview View Setup @ M Columns: Performance w "= Breakdown w Reports w
Quality Engage
On/ off Ad Name @ Results Reach Impressions Cost per Result Ranking Rate R
'. Instagram ad - - - -
? New Ad 32,136 43,618 -
= &
> Results from 2 ads @ 1541 43,618

&
;
Q
®




Q  Search and filter Maximum: Jul 6, 2021 — Aug 22,2021 w

. Resource Center I3 campaigns 99 Ad Sets Ads
w - # Edit - More w View Setup @ I Columns: Custom w "E Breakdown w Reports w
On/ Off Campaign Name Reach Impressions Cost per Result Amount Spent Ends Frequency
Y [08/07/2021] Promoting https://theonlineexp.. 171 174 ) - $1.09 Jui 13,2021
® Catalogue Campaign 207,681 362,248 532 : - $36 86 Jul 16,2021

> Results from 2 campaigns @ 207,745 362,422 = $37.95

= Q,  Search and filter Maximum: Jul 22,2018 - Aug 22, 2021 w
* 3 campaigns 20 Ad Sets [ Ads
+ Create w - F Edit - More w View Setup @ Il Columns: Performance w "E Breakdown w Reports w
i on/ off Campaign Name © Results Reach Impressions Cost per Result Amount Spent Ends
. Mindful Space Traffic Ads Campaign — — - - RM0.00 Aug 5D
Link Click Per Link Click
e Ongoing Send Message promotion MindfulSp.. 2 34272 60,662 RM120.37 RM240.74 One
Messaging Conversa. er Messaging Cony
. [28/11/2020] Promosikan \Tempah Sekarang - - - - RMO0.00 Dec2
® [28/11/2020] Promosikan \Tempah Sekarang 6 487 490 RM1.45 RMS8.69 Dec2
Link Clicks Per Link Click
°® Post: "FREE trainee counselling session appo... 208 16,663 26,644 RMO0.73 RM151.08 Dec 30
ﬁ’:} . Post: "Has quality mental healthcare been ac.. 182 13,677 22,922 RMO0.55 RM100.00 Aug 6
Link Clicks Per Link Click
d . Post: "Irvin Yalom is an existential psychiatris 443 16,284 20,757 RM0.23 RM100.00 Julg
L K ver Link
Q e i - sl e i
® >  Results from 108 campaigns © - 1,331,472 2,721,459 - RM21,161.14

Company My client

I U WuUYN LIUJINTICOD Muwwuiit

SocialDhaka Ltd. = (7 Go to Business Home
Business ID: 675609926461993

& Account Restricted JER:Yoa Ry}

You can still use this business and its existing assets to advertise, but there are now restrictions on
how much you can spend and the advertising features you can use. This is because too many ads were
hidden or reported for ad accounts associated with this business. People hide and report ads because
they find them to be offensive, misleading, sexually inappropriate, violent, about a sensitive topic or for
other reasons.

Spend and Delivery Restrictions Feature Restrictions



FACEBOOK

Business settings

SocialDhaka Ltd -

Pages
Adaccounts

Business asset groups
Apps

Instagram accounts
Line of business

WhatsApp accounts

&3 Data sources v
©) Brand safety v
Registrations v
A, Integrations v

Business information

SocialDhaka Ltd.
Business Manager ID: 675609926461993
Primary Page: None

s

Business details

Legal name of business
SocialDhaka Ltd
Address

32/1 Sequnbagicha, Ramna
Dhaka, Dhaka 1000
Bangladesh

Business phone number
01610-394585

Website
hitps:/socialdhaka.com/
TaxID

No tax ID

jon status
© Verified

@ Permanently Delete Business

& Edit

& Edit

(3 View Details

& Payment methods Business history 2 Export
E! Security Centre Export a history of people in thi account.
Last updated by Mohan Munim on 4 A 2021
& Requests nber 2020
(S Notifications Ad account creation limit
3
&S Business info
@ setwp cuide Business options
& O Q6 Two-factor authentication Haene. &
Updated just now ()
Maximum: Mar 31, 2021 - Apr 22,2021 w
@0
20 Ad Sets i Ads
Preview Rules w» View Setup @ Il Columns: Performance w» "= Breakdown w Reports w
— Quality Enga
set Budget o Last Significant Edit ’:&;‘;um" Results Reach ~ Impressions Cost per Result Ranking Rate
Sef Ad Sef
st $150.00  Apr 22,2021, 8:5.. 7-day click or ... 353 19,041 41,647 $3.69 Below average
ds ally | Today b On-Facebook Leads Le 135% of
st $150.00  Apr 22, 2021, 8:5.. 7-day click or ... 327 21,064 37,775 Average
ds Daily = Today b On-Facebook Leads Per On-Facel
st $150.00  Apr 22,2021, 8:5.. 7-day click or ... 4 532 607 Below average Belc
ds Daily T ¥ b On-Facebook Leads “er On-Facebook Le Bottorn 35% of Botto
st $150.00 Apr 22,2021, 8:5... 7-day click or .. - 50 50 . -
ds Daily Today & On-Facebook Lead Le
st $50.00  Apr9,2021,8:34 . 7-day click or .. 286 7,838 9,938 $0.42 Below average Abo
Daily | 13 days ago Link € Per Link Click 10% of
st $50.00 Apr9,2021,8:34 . 7-day click or .. 425 15,968 23,304 $0.61 Below average
s Daily | 13 days ago Link Clicks Per Link Click | Bottom 35% of
- 7-day click or ... - 113,321 -

Ads Overview

53,873

otal



FACEBOOK - Ad Accounts

Business Settings

Enter I/ AssetName /. QL m ‘ouch of Modern Decor
T Touch of Modem Decor - o o - wned by: Touch of Modern Decor ID: 3621735557928838

Filter by. v Sort By... L d

& Add People & Assign Partners A Add Assets

Users R @ Hide closed ad accounts

People Partners  Connected Assets

People Touch of Modern Decor
Partners People
System Users These people have access to Touch of Modern Decor. You can view, edit or d
permissions.
&8 Accounts ~ C
Pages
Ad Accounts

Business Asset Groups
Apps
Instagram Accounts

Line of Business

WhatsApp Accounts
59, Data Sources v
@ Brand Safety v

=

FACEBOOK = Account Status Overview

Account Quality

@ sovis Facebook Account
The status of your Facebook account impacts your personal ad account and access to certain features
for managing advertising assets.

Account Issues
< “ Sabis e o Adveriing ssues
& Account Status Overview

(&) Facebook Account
Business Accounts

5 Facebook Business Accounts The status of your business accounts impacts the ad accounts, shops and advertising assets they own.
A Abinna Cosmetics No Advertising Issues
D: 233725424986057 inlast 30
Gind Nho No Advertising Issues
D: 288730406484 nlast 30 days
Jampa Shop No Advertising Issues
D: 1268777095203 i last 30 day

Manad Pada
1D: 1829020372645

No Advertising Issues

Morgan Shop No Advertising Issues
1D: 107228267651




G

e

G

Chrome

Chrome

File

Edit

View

History ~ Bookmarks Profiles

Tab  Window Help

B (99) Business Manager X B AdsManager - Manageads-C X  +

c

C @ business.facebook.com/ac nager/managejca

© Additional information
Does your business, Elise Cries, focus on politics or on advocating for issues of national importance? We'l use this information to improve the quality of ads shown to people.

Yes

@ Campaigns in the European Region may be affected ~ Starting on 6 July, we're updating our privacy controls in the European Region to align our products with evolving regional privacy guidance. As peo. Leammore X

No

Q,  Search and filter

3 Campaigns

File

B (99) Busine:

C @ business.facebook.com/ac

Campaigns

© Advertising changes affect Facebook advertising  Facebook's solutions to help address Apple's i0S 14 advertising changes now take effect in your ad account. Apple's changes will negatively affect

Edit

- 2/ Edit - & A/Btest
Campaign name
Instagram Subscriber
NyGnukauws 8 Instagram: @elisecries &
[05.06.2020] Mpopamxenme Elise Cries New ¢
ilView Charts  #°Edit  (WDuplicate
[05.06.2020] Mpopamxetme Elise Cries ES

[05.06.2020] Mpopawxetue Elise Cries In

[05.06.2020] Mpopawxetme Elise Cries

> Results from 10 campaigns ®

View

Elicit (929204124551574) -

Q search and filter

On/off

Resource centre

v /' Edit v & A/Btest

Campaign name

Carousel_Feb #*
ilView Charts  #*Edit  (Duplicate

> Results from 1 campaign ©

History ~ Bookmarks Profiles

&}

83 Adsets

2) E @  Rules v

Delivery 1 Bid strategy
o Active Lowest cost

Completed Lowest cost
Off Lowest cost
off Lowest cost
off Lowest cost
off Lowest cost

Tab  Window Help

Manager X B (99) Ads Manager - Manageac X  +

(=)

Budget

$.1,000.00
Daily
p.3,500.00
Lifetime
p.150.00
Daily
p.150.00
Daily
.80.00

Daily

£.300.00
Daily

’

(=)

View Setup @

© Attribution
setting

7-day click

7-day click

28-day clicko...

28-day click ...

28-day click o.

28-day click o...

Multiple attrib...

4> 100%

4> 100%

Q% ® o

Updated justnow ()

[F] Ads
Columns: Performance v "B Breakdown v Reports v
© Results Reach Impressions Cost per
23,204 90,814 176,376
Link Clicks
136 34,347 52,055
Link Clicks
436 15,273 50,966
Page Likes
5 740 887
Page Likes
5634 22,808 41,299
Page Likes
1,936 77,616 189,533
Page Likes
e 571,019 1,161,109

Q0 ° ® o

Multiple conversions

LINSETEUCI  Review and publish (1) [

Maximum: 25 Jul 2018-25 Aug 2021 ¥

People

& # Wed25Aug 4:22PM

ax / a@:

X

Total Multip,

3 Campaigns

O @ ¥

Delivery

Ad set off

®  Rules v

29 Ad sets

Bid strategy Budget

Using ad set b

Using ad set bu..

7] Ads
View Setup @ Columns: Performance "E Breakdown v Reports v
© Attribution .
etting © Results Reach Impressions
7-day click or 325 48,399 87,372
Link Clicks
7-day click or ... 325 48,399 87,372

Updated just now

[} Discard Drafts

Maximum: 7 Feb 2021-25 Aug 2021 »

ax / @ :

Review and publish

ViewUpdates X

People Total




Chrome  File

Edit View History Bookmarks Profiles Tab Window Help QO ©® How @ &

® ® Q & # Wed25Aug 4:23PM

[ ] B (99) Business Manager X B (5)Ads Manager - Manage ad: X 4+ [+]

& c business.facebook.com 1ager/manage/campaig ct=8496! 290904 usir 84 pe_ic 495010 T Q % Z » @ 8

¢} Campaigns  Instagram Ads (849664229090470) v Updatedjustnow ) DiscardDrafts  Reviewand publish =
Q search and filter Maximum: 14 Jun 2021-25 Aug 2021w
@ Resource centre ® 3 Campaigns 835 Ad sets 7] Ads
v # Edit v Il Customise v Reports v
on/off Campaign name Delivery Bid strategy Budget gn‘}:“;“"‘""" © Results Reach Impressions Cost per
gD | Loneeape-Ichocss Vol nstagrem Ads o Active Lowest cost $10.00  7-day click 56 5728 6,488
Daily Link Clicks
@  Vorom - Robirs Next Day nstagram Ads o Active Lowest cost $1000  7-day click 52 6,390 7,308
Daiy Link Clicks
@ | Fercisih-Cony o Active Lowest cost $5.00  7-day click 43359 43359 73819
Daiy Reach Per 1,000
@ Completed Lowest cost $7.00  7-day click 324 3,006 5001
Daily Link Clicks
@  FehNKah Completed Lowest cost $5.00  7-day click 14,644 14,644 14,775
Daily Reach Per 1,000
@ | "trmStories Completed Usingad setbi..  Usingadsetbu..  7-day click - - -
Link click
@ I Completed Lowest cost $5.00  7-day click 840 6992 11,087
Daily tted ad recall I Per estim
> Results from 7 campaigns © 7-day click - 118,448
Multiple conversions Total  Multp

My Runung Ads



. happysoulfilms
Sponsored

,r? [ -.a-;:ii;{?e".ﬁ'.'_‘!- _g:fﬂ'i-'f.".-

Get Quote

O QY A

happysoulfilms Capture your Wedding day with the best
Cinematography!... more

Instagram Like Result for 7 Days



'\ Elise Cries vee
Sponsored -

Hi!
We are a young and daring group, ready to
conquer the world with our songs! ...see more

)

MUSICIAN/BAND

Elise Cries Db

8,280 people like this

O O @ lLelalelaan... 4 comments 15 shares

[& Like C) Comment @ Share

Full-size preview



n Business

Ads Manager

Q search v ¥ Filters v + 28 May 2019 - 3 Jun 2019w

B: Account overview 82 campaigns 88 Ad sets 1selected ) B Ads for 1 Ad set

(W Duplicate v & Edit v TS @ Ruesw 1-200 of 700 » — - =
Adds to cart e Checkouts Serll Purchases Website
Campaign name v~ & iy  ContentViews Adds to cart conversion initiated Purchases B Conversion purchase  ©
initiated Purchase
value conversion Value  ROAS (return
v @ Brand Awareness 9 58 38 $4,753.00 15 $1,568.5 i $1.01 $1,112.50 99.78
@ [TOF] CBO-Conversions - Cold Audiences 18 381 214 $31,619.25 67 $11,212.5 26 §7.23 $4,069.75 2166
Tead Gen-10% off 16 40 2 $3,290.00 10 $935.0( 5 $9.93 $410.25 826
@ [BOF] #3 Catalogue Sales " 308 152 $18,454.00 45 $5,852.2 20 $475 $2,249.75 2370
@ [MOF] CBO-Conversions-Warm Audiences 9 269 13 $15,444.28 34 $5,490.3 17 $3.80 $2,590.00 40.10
() FLASHSALE F $0.00 $0.0 $0.00
() FLASH SALE F $0.00 $0.0 $0.00
(D [TOF] CBO-Conversions #3-Cold Audiences F $0.00 $0.0 $0.00
(B [TOF]PPE F $0.00 $0.0 $0.00
() [TOF] Conversions (CBO) #2 E $0.00 $0.0 $0.00
(D [MOF] - Soft Conversion events (CBO) E $0.00 $0.0 $0.00
Results from 700 campaigns 3 1,056 541 §73,560.53 71 $25,058.5¢ 79 $5.47 $10432.25 25.56
" <farehnok +=102070545 PRhuicinecs id=>4738691756407 AR date=2019-05-28 2010-06-N4Ricomnarican | camnAT TSR T T T ee e o S Tes T T T 7T TreT
= Q  searchanc Mar 10,2021 - Jun 11,2021 »
[ Resource Center B3 campaigns 29 Ad Sets ] Ads
(W Duplicate v 2 Edit - & A/BTest 5] ol Rules w» View Setup @ Columns: Custom w Breakdown w Reports w
. Lead
Campaign Name Amount Spent Ends Link Clicks Website On-Facebook Leads Website Leads On-Facebook Cony
Purchases Purchases Leads Vet
@ lerlongen!siol 18 $935.81 Ongoing 12,366 121 - 2476 5219
@  StigWedvik 95 $6.64 Ongoing 16 - - 20 - 7
@  MNowayisaol $0.00 Ongoing
@ Nowayisiol = $0.00 Ongoing = = = — = =
@  ketokongen|$5| Norway, - $0.00 Ongoing - - - . = =
@  [11171:2020] Promoterer tps://wwwhetoko.. $0.00 Ongoing - - = = = =
@ Sommer 2019 - $0.00 Ongoing - - - . - _




[ £] Ads Manager Search Business

Q search v ¥ Filters v + that S 28 May 2019 -3Jun 2019
B: Account overview 82 campaigns 1selected & 88 Ad sets 1selected ) B Ads for 1 Ad set
B Duplicate v | & Edit v TS @ Ruesw 1-200 of 700 » — - =
Adds to cart e Checkouts Serll Purchases Website
Campaign name v O 3y ContentViews  Addstocart conversion initiated Purchases B Conversion purchase  ©
initiated Purchase
value conversion Value  ROAS (return
v @ Brand Awareness 9 58 38 $4,753.00 15 $1,568.5 1 $1.01 $1,11250 99.78
@ [TOF] CBO-Conversions - Cold Audiences 18 381 214 $31,619.25 67 $11,212.5 26 §7.23 $4,069.75 21.66
Tead Gen-10% off 16 40 2 $3,290.00 10 $935.0( 5 $9.93 $410.25 826
@ [BOF] #3 Catalogue Sales " 308 152 $18,454.00 45 $5,852.2 20 $475 $2,249.75 2370
@ [MOF] CBO-Conversions-Warm Audiences 9 269 13 $15,444.28 34 $5,490.3 17 $3.80 $2,590.00 4010
(D FLASHSALE F $0.00 - $0.0 - $0.00
() FLASH SALE F - - $0.00 - $0.0 - — $0.00
(D [TOF] CBO-Conversions #3-Cold Audiences E — — $0.00 $0.0 — — $0.00 -
(B [TOF]PPE - - - $0.00 ~ $0.0 — - $0.00
() [TOF] Conversions (CBO) #2 E - — $0.00 - $0.0 — — $0.00 -
(D [MOF] - Soft Conversion events (CBO) E = = $0.00 = $0.0 = = $0.00 =
Results from 700 campaigns 3 1,056 541 §73,560.53 71 $25,058.58 79 $5.47 $10432.25 25.56
facehonk =100077054500 b id=04738691>564074Ridate=010-05-28 2019-06-04Ricomaricon AT =TT T IR TR e o ST T T T Ao
) Search v V Filters v g - i s haine Last month: Jul1, 2019 - Jul 3 =
4 Note: Does not include today's ¢
B)= Account Overview 3 Campaigns 1selected (%) 22 Ad Sets for 1 Campaign B Ads for 1Campaign

More w Rules w View Setup [) Columns: KB w Breakdown w Reports »

Purchases Website Codtos Purchase Website CPM (Cos

Ad Set Name hH Purchases Conversion Purchases Purch:se ROAS (Return Purchase per 1,00¢

Value Conversion on Ad Spend) IROAS (Return pressions

() 06/07/2019_Shapping and fashion, Jewelry 266 $23,441.35 $23,441.35 $32.22 273 273 $12.92
c 06/07/2019_Ring (jewellery), Jewelry,Fas| 354 $29,832.68 $29,832.68 $30.40 277 27T $14.22
() 06/07/2019_Lookalike (US, 2%} - Default ... 583 $51,164.71 $51,164.71 $36.47 247 2.41 $17.26
() 06/07/2019_Lookalike (US, 8 Default ... 517 $43,802.36 $43,802.36 $31.00 273 273 $10.71
() 06/07/2019_Broad 515 $45,862.34 $45,862.34 $3352 2.66 2,66 $1051
Results from 12 ad sets 2,414 $208,729.54 $208,729.54 $33.77 2.58 $13.08

Total Tatal Total Per Action Average [ler 1,000 im...




n e - =
Bahia Bowls (1443155309142, » Updated 33 minutes ago 3 Discard Drafts Review and Publish (1)

Q, search » Y Filters » +  Add filiers 1o narrow the data you are seeing

Lifetime: Aug 16, 2019 = Mar 31, 2020 +

3 Ascount Overview [%] Campaigns EE Ad Sets B Ao
Morg w Rules w View Setup m- g~ Reports ®
Quality Eng:
Ad Hame . | Budgm Last Significant Results Reach Impressions Cost par Ranking Rate
Ad Sat Edit Result Ad R d
Ad Redevance— AdF
& m Traffic 10% offer - Estern - slideshow $5.00  Mar 26, 2020, ... a7 2413 3,690 $0.50 Average B
. _h Traffic 10% offer = Cape Coral - slideshow $500  Mar 26, 2020, .. 59 2,363 3520 2040 Abave average
Dady = CayS ) Link Click Par Link C
& Promoting Website: hitps,bahiabowis.comy. Using ca... 65 1,903 2,732 031 Above sverage
. E 5 Promaoting Website: hitps./bahiabowls.com).. Using ca... Mar 23, 2020, ... 133 467 6,340 0196 =
B days ag n chs Per Linik ¢
& E i Engagement Cape Coral - General - Oniing .. LUsing ca... Mar 18, 2020, ... 33 2,258 3408 005 Abve wverape Al

3 Results from 71 ads - - 89,426 290,784 -

My New Client (Now Permanent client)

Facebook Account

& Advertising Access Reinstated

Thank you for confirming your identity. You can now advertise. Your ads, personal ad account and
other affected advertising assets will return to their previous status.

Pixels
- "5 Akohub-NY-USD's Pixel ®
Akohub-NY ) o : :
- Owned by: Akohub 1D: 1976859402584710 Open in Events Manager
X
i T o i &' Add People Assign Partners A Add Assets
Akohub-NY-USD's Pixel People artners  Connected Assets

People

These people have access to Akohub-NY-USD's Pixel. You can view, edit or delete their
permissions.

No one is connected yet. Add people.

Cost Diagram for Ads



Amount spent

£72,014.83

Impression

3,485,508
15,735
7.396

1467

1199

Revenue

£325,832.00

Book Promotion Ads



Why offer multiple formats? ~
123 Tracing
Activity Book for Paperback $8.99 USD PAPERBACK ACTIONS
Toddl... LIVE ~ View on Amazon ~
Submitted on November 29, 2022 ASIN: BOBMZ1CK17

Order author copies
By Danie Pierr

+ Create hardcg Link existing hardcover

Why offer multiple formats? ~

+ Create Kindle eBook Link existing Kindle eBook

Why offer multiple formats? ~
Animals on the

Farm Kids Paperback $8.99 USD PAPERBACK ACTIONS
Activity B... LIVE ~ View on Amazon
Submitted on November 29, 2022 ASIN: BOBNJMSHWM

Order author copies
By Danie Pierre

Link existing hardcover

Why offer multiple formats? ~

+ Create Kindle eBook Link existing Kindle eBook
' 5 Why offer multiple formats? ~
TG L # :
vt My Daily Routine
r s By Bt - P
Kids Activity ~—Therback $9.65 USD PAPERBACK ACTIONS
Book... LIVE ~ View on Amazon ~

Order author copies

By Danie Pierre Submitted on Novemnber 29, 2022 ASIN: BOBNGZGR1L

Kelly - Updated justnow ()  Discard Drafts -3
Q Search ~ Y Filters ~ + This menth: -

Select at least one campaign to edit.

B Account Overview Campaigns B ads
L Rules w View Setup () Columns: Performance Breakdown w Reports w
" . L Cost per
Campaign Name = &  Delivery - Budget Results Reach  Impressions Resuie  Amount Spent Ends
BC - Medical Tourism ® Not Delivering Using ad se. Ongoing
Link Click Per Link Click
Blog Post ® nactive Using ad se. Mar 28, 2078
Link Click Par Link Click
BC - Travel industry - Traffic ® Inactive Using ad se. - Ongoing
Link Elick Per Link Click
GSS_Pokeman FB Ad ® jnactive Using 8d se. ongoing
Link Click Per Link Click
B5S - Request Invite - Ad1 ® Inactive Using ad se. - - — - Aug 12, 2016
Link Click Par Link Click
GSS - Pokemon ® nactive Using ad se. Aug 11, 2018
Link Click Per Link Click
G55 _Clicks ® Inactive Using ad se. Ongoing
Link Blick Por L ink Click

Results from 7 campaigns

THE END






