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Total Revenue vs Total Profit by Region
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Key Influence and segment Analysis
Key influencers Top segments

When is Region more likely to be ?

 

We found 4 segments and ranked them by % Region is Europe and populati…
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Revenue by Sales Channel vs Region
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• The sales channels shows equal revenue of 50% each on the online and offline channels.

• It is observed that equal attention is given on the order priority as seen that L,C and H order 
Priority recorded the same unit sold of $625 million while L has $623 million. 

• The highest profit($36 billion) is recorded in Cosmetics Product,  followed by household 
item($35 billion), while cereal item type shows the least profit representing $18 billion.

• Peak profit  of  $50,463,057,881 is recorded in the second quarter, while the least profit of 
$47,204,075,676 is recorded in the fourth quarter of the period under review.

• Sub-Sahara Africa had the highest revenue of $174 Billion seconded by Europe with about $172 
billion.

• Sub-Sahara Africa generated a sum of  $23 billion in 2016 and 2017 (i.e 15.94% in 2016 and 
10.26% in 2017).

• North America had the lowest Revenue of $15 billion contributing only 1.31% in 2016 and 
0.86% in 2017 of the total profit


