’ Project Name: Al-Driven Video Script - The Gamer

U Description:

This is a creative video script designed for a commercial advertisement. The script tells the story of a
young gamer who struggles with a small TV screen while playing intense shooting games. As he
repeatedly loses, he tries different strategies, but the problem remains—the screen size is too small. His
father notices the issue, searches online, and orders a bigger X Vision TV. The commercial ends with the
gamer enjoying his experience on a large screen, showcasing the product's impact.

@ Skills Used: Scriptwriting, Storytelling, Advertising, Product Marketing.

’ Project Name: Engaging Storytelling for a TV Commercial - Moving House

'D Description:

This script presents a family moving into a new house, unpacking and setting up their furniture. When
they finally sit down to watch TV, they realize that their screen is too small for a comfortable experience.
The family humorously competes to get closer to the screen, creating an engaging and relatable
moment. Eventually, the father searches online and upgrades to an X Vision TV, solving the issue. The ad
concludes with the whole family enjoying their favorite show.

@ Skills Used: Commercial Writing, Humor in Advertising, Storytelling, Brand Positioning.

’ Project Name: Short Commercial Storytelling - The Prologue

'D Description:

This short but impactful script is designed for a 30-second commercial. It visually represents the
difference between small and large products in everyday life, metaphorically leading to the realization
that a small TV limits the experience. The story cleverly shifts perspectives, showing a family struggling
with a tiny TV and ultimately upgrading to a bigger screen. The commercial delivers the message that
"For those who want more, a bigger screen is the answer."

@ Skills Used: Short-Form Scriptwriting, Visual Storytelling, Brand Messaging.

’ Project Name: Creative Advertising Concept - The Cupcake

U Description:

This creative script plays on size perception. A young boy and his sister try to measure ingredients for
baking a cake using their small TV screen as a reference. They humorously pick tiny portions, resulting in
a comically small cupcake. The family then realizes that their TV is also too small, leading them to
upgrade to a larger X Vision TV. This ad uses a lighthearted, fun approach to highlight the importance of
screen size.

@ Skills Used: Humor in Advertising, Visual Symbolism, Brand Storytelling.



